
27. (new) The method of claim 26, wherein said information includes the identity of at least 
one web page that said user has visited. 

28. (new) The method of claim 26, wherein said information includes the frequency with 
which said user has visited at least one web page. 

29. (new) The method of claim 26, wherein said information includes the nature of the 
content of at least one web page that said user has visited. 

30. (new) The method of claim 26, wherein said information includes the identity of at least 
one item purchased by said user. 

3 1 . (new) The method of claim 26, wherein said information includes the price of at least one 
item purchased by said user. 

32. (new) The method of claim 26, wherein said information includes an identifier of at least 
one advertisement selected by said user. 

33. (new) The method of claim 26, wherein said information includes a rating supplied by 
said user. 

34. (new) The method of claim 26, wherein determining a community for said user includes: 

determining interests of said user; and 

identifying a community that is associated with said interests. 

35. (new) The method of claim 34, further including associating said user with said 
community. 

36. (new) The method of claim 26 wherein members of said community share common 
interests. 

37. (new) The method of claim 26, wherein members of said community engage in similar 
activities in said interactive medium. 



38. (new) The method of claim 26, wherein selecting an advertisement to send to said user 
based upon said community of said user belongs includes: 

displaying said advertisement to a plurality of users; 

determining the proportion of members of said user's community that select said 
advertisement. 

39. (new) The method of claim 38, wherein if said proportion of members of said community 
that select said advertisement is high, then selecting said advertisement for further display to 
members of said community. 

40. (new) The method of claim 38, wherein if said proportion of members of said 
community that select said advertisement is low, then terminating further display of said 
advertisement to members of said community. 

41. (new) The method of claim 26, including receiving a request from said user not to store 
information based upon the activity of a user in an interactive medium. 

42. (new) A method for advertising, including: 

receiving information describing an attribute of a subset of users that belong to 
a community; 

associating said attribute with users that belong to said community and do not 
belong to said subset of users; 

receiving a request to send an advertisement to users associated with said 
attribute; 

sending through an interactive medium said advertisement to users that belong 
to said community and do not belong to said subset of users. 

43. (new) A method for advertising, including: 

sending through an interactive medium an advertisement to a plurality of users; 
receiving an indication that a plurality of users have selected said 
advertisement; 

determining a community to which each of said plurality of selecting users 



belongs; 

determining a probability with which a randomly chosen member of said 
community will select said advertisement. 

44. (new) The method of claim 43, including sending said advertisement to a member of a 
community if said probability is above a predetermined threshold. 

45. (new) A method for advertising, including: 

receiving the identity of an interactive medium item in connection with which an 
advertisement is not to be shown; 

refraining from showing said advertisement in connection with said interactive 
medium item. 

46. (new) The method of claim 45, wherein said interactive medium item includes one from 
the group of: a type of web site and a type of web page. 

47. (new) The method of claim 45 wherein said interactive medium item includes one from 
the group of: a web site and a web page. 

48. (new) A method of advertising, including: 

sending a first advertisement to a user; 

receiving from said user an indication that the user rejects said first advertisement; 
replacing said first advertisement with a second advertisement in response to said 
rejection indication received from said user. 

49. (new) A method of advertising, including: 

storing at a user computer information based upon the activity of at least one user in an 
interactive medium; 

receiving at said user computer advertisement criteria; 

deciding at said user computer if an advertisement is to be shown at said user computer 
based upon said information and said advertisement criteria. 



50. (new) 



The method of claim 49, wherein if said advertisement is selected to be 



